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 1.
 1

 ( )  ( )  1 )
 1  1 

2007 . 467 148 615 1,11 663 319 982 17,7 -4,6 -13,0 -6,6
2008 . 489 135 624 1,13 696 296 992 18,0 -4,9 -12,4 -6,7
2009 . 472 169 641 1,17 672 263 935 17,0 -4,8 -7,3 -5,4

, , -
, ,  1,5 .
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.  23 . (13%),  – 8 . (12%) [4].

 6-7 . 
 –  (33,2%

);  (27,9%); 
 (19,1%); 

 – 8,8%.
. -

 153  (  17 ). -
 136 .  " "  126  497 . .

 10  27,9 (2008 . – 26,8, 2007 . – 26,9); -
 109,6 (2008 . – 111,6; 2007 . – 110,3).  2009 .  " "  7 . 

 " "  61%  – 99%
(2008 . – 88%, 2007 . – 84,4%).  1,5. 

"53  (42%);  – 6 ,  – 40,  – 7. 
349 . (71%) .

 2.
 2

2007 .  (  1 . .) 79925(1822,5) 9079(2981,6) 31651(3676,3)
2008 .  (  1 . .) 80733(1823,6) 7831(3139,9) 29052(3428,8)
2009 .  (  1 . ) 81681(1844,6) 8072(3664,1) 27678(3309,2)

2009 .  1 . . . 1621,9 2146,3 2449,9

 –  (  -  1,1 ,  – 
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The paper considers results of agrarian changes in Russia, structural and social changes of the agrarian sector. It was analyzed demographic
situation, welfare of rural population. The process of reduction and disintegration of the settlement system caused weakening of social infra-
structure potential because of decline of financial basis, its content and development. Over the years of market transformation the narrowing
of the village social sphere was keeping high rates. There is threatening situation with extreme deathrate in the countryside. The statistical
analysis makes it possible to affirm that the demographic problems of village become more acute considerably. The provision of the rural
educational establishments with laboratory equipment, textbooks and instructional technologies is still an acute problem.
The key words: rural area social infrastructure; demographic indices; prosperity; housing stock; education; cultural institutions;
public health care.
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The problem of the system approach to management of innovative processes is put. Is supposed its decision to build, being based on
programmno-target planning. Principles and operations of working out of target programs are considered. Recommendations about
the organizational control mean, providing efficiency of realization of business plans are made.
The key words: innovative management, programmno-target planning, the program, the business plan, structure, model, operations, process.
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Necessity of development of innovative activity of the industrial enterprises is considered. Questions of increase of innovative activi-
ty of these enterprises are studied. Directions and ways of a solution of a problem of strengthening of an innovative component at the
industry enterprises are offered.
The key words: an innovation, innovative activity, innovative activity, the innovative project, innovative development.
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In this article the analysis of the sources of financing of forestry enterprises of the Bryansk region, revealed the main problems of
attraction of funds are considered projects attractive for investment TIMBER industry complex of the region, and offered recommen-
dations on increase of efficiency of the management of sources of financing of the activities.
The key words: investment attractiveness, sources of financing, loans, leasing, budgetary financing, priority development projects.
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The article considers the actual housing problem for modern Russia; the author examines the provision of housing in Russia and in
several foreign countries, investigates the volume of housing construction and housing types, which are home to Russians, shows the
development of the social infrastructure near Russian cities and the corresponding low-rise house-building.
The key words: infrastructure, low-rise house-building, the housing problem.
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Dynamics of the modern business environment forces the enterprises to search for new ways of strengthening of the competitive
advantages. For many of them competition toughening in the markets on which they depend, from area of external influence more
and more definitely passes in the category of the major internal problems. In this connection there is a need in more efficient control
the information, there is a necessity of introduction CRM, especially in wholesale trade.
The key words: CRM, wholesale trade, customer orientation, loyalty, the target client
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1990 . 2009 . 2010 . 2010 .  %
 2009 .

, .  - 141,9 47,9 50,7 107
. 92,3 7,5 9,2 123

, 11,8 14,4 12,3 86
. 11,6 27,4 20,2 74

, . . - 1669 836,6 701,7 84
. 1163 196,6 145,6 74
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, -
.

,   2010  
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In the article the current state and perspectives of potato production sybcomplex is considered. The goals on its effective activity are defined.
The key words: Potato production sybcomplex, production, technology, seed production, processing, economics.
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-0,51
-0,55
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, -
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 >  >  pH > .
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 ( . 2), [3].
1. 

 S , . .
=(  137Cs * )- -
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2. -
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,  [2].

 2
 –  ( ) 
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, 2
 (

, )

37-185 1,3 1,77
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, -
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 3

, % . . ,
. .

1 1 70 2682,12 4002,5 4679,23
2 1 70 3468,64 5832,8 6511,01
3 2 85 260,4 344,4 514,08
4 2 85 8931,72 5881,8 12591,49
5 2 85 234,36 214,8 381,79
6 2 85 1132,74 1508,7 2245,22
7 2 85 4966,22 2947 6726,24
8 2 85 52,08 53,3 89,57
9 2 85 390,6 334,7 616,51
10 2 85 0 0 0,00
11 2 85 2726,5 1566,7 3649,22
12 2 85 794,22 712,5 1280,71
13 3 100 13,02 10,1 23,12
14 3 100 208,32 175,9 384,22
15 3 100 0 0 0,00
16 3 100 377,58 390 767,58
17 3 100 0 0 0,00
18 3 100 271,32 85,8 357,12
19 3 100 0 0 0,00
20 3 100 191,52 560,1 751,62
21 3 100 4482,1 3602,1 8084,20
22 3 100 305,9 42,7 348,60
23 3 100 0 0 0,00
24 3 100 0 0 0,00
25 3 100 3575,04 2649,8 6224,84
26 3 100 470,82 375,1 845,92
27 4 - 39,06 5,8 0,00

35574,28 31296,6 57072,29
-

 57072,29 . . .  7 -
 88,9 %  50711,46 . . .

 6 « » .
 288 .  18 . , -

 22 . ,  14% . -
.

, 

, . -
137Cs.

.

The article is dedicated to state support on lands Bryanskoy area, polluted , for the reason conduct on them ecologi-
cal safe agricultural production and making the reasonable conditions for residence of the population
The key words: the agriculture, the polluted earths, rehabilitation, planning action, the state support.
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Article is dedicated to method of the development of the dataware of the population and agricultural enterprise on questions over-
coming consequence as a result of damages on Chernobyliskaya AES.
The key words: the agriculture, the polluted earths, rehabilitation, information support, the state support
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The article investigates the vital cycle of innovation and an enterprise at each stage of their development. Here rates of consumer
goods cost as a regulator of getting optimal result from innovative process is shown.
The key words: commodity, vital cycle of commodity, innovation, rate of consumer goods cost.
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This article analyzes the current state of the forest sector of Russian economy. Showing problems constraining the development of
the forest sector and its basic industries. Examples are given to indicate the imperfection of the new Forest Code. It contains the esti-
mation of the actions of the government to amend the laws relating to the activities of the forest sector of the economy. Proposed
measures to stabilize and develop the forest sector industries of the Russian economy.
The key words: forest sector, Forest Code, the competitiveness of domestic paper products, the profitability of the logging industry
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The problems of innovative development of small businesses. The state of small business development and the constraints it causes
situations of crisis period in which they work. A special role is given to innovative investment research. The ways of solving prob-
lems, in particular through the development of innovative integration of small enterprises, as well as venture investment.
The key words: entrepreneurship, innovation, development, integration and investment.
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Business conculting in the field of information technology includes a complex of services in optimization of an information infra-
structure and system information security of the organization. In IT-company activity commercial risks. Management of risks in IT-
conculting is realized on the basis of risk management methodology
The key word: Business conculting; information technology; management risk
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In this article, author describes effectiveness of marketing management method in a company, managing subsystems orientation to
external and internal consumers when solving any tasks, and makes the effectiveness analysis.
The key words: marketing approach, marketing concept, marketing effectiveness analysis.
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The electricity branch is on importance in forming Russian Federation`s budget. This article says about condition of electricity in the modern
period, about the main problems which determine worsening situation in electricity branch and also suggest solutions.
The key words: electricity branch, strategic target, tariff policy.
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In article considered improvement a model and strategy of information management.
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Reserves of increase of efficiency of use of raw materials in branches of food manufactures as bases of increase of competitiveness of
a domestic production are considered.
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Problems on economics modernization put forward in front of the country require an adequate system of informative maintenance.
Thus one can affirm that qualitative and effective system of informative maintenance is a main part of economics modernization.
The key words: functional stages, levels, informative structure, kinds of information, staff potential.
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The article analyzes the economical state of Bryansk oblast agricultural enterprises. The author deal with the basic factor and growth
trend of the region’s agricultural economy.
The key words: agricultural enterprises, margin, marketability level, innovations, investments, net discount profit, agricultural econ-
omy growth factors.
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 [1,5] (  1).
 1.

, 
(1990  2008 .)  (1992  2008 ) (%)*

1990 . 2008 . 1992 . 2008 .
30,3 21,5 31,2 24,0
13,2 10,8 13,3 9,4 (6,7)**
12,0 7,9 7,6 7,5
6,6 6,6 8,4 1,6
1,2 1,4 6,5

, 7,8 17,2 8,1 15,6
, 4,3 4,8 3,8 4,8

, 5,6 7,1 5,9 7,3
7,9 9,0 8,3 9,1
1,7 1,9 1,4 1,7
3,7 1,8 2,8 1,2

, , , 0,5 1,4 0,9 1,5
2,1 4,8 4,2 7,1
3,1 3,8 4,1 2,6

* .
** , 

.

, ,  ( , -
,  22—24% ), 

 -  9 . ,
, ,  9 . . -

,  -
, , . 

 ( -
).  « » 
, , -

.  -
 ( ),  ( -

, , -, - )  ( ) 
 (1990  2008 )   2.  

 ( ) . ( , -
 ISIC-3.)

 2.
, 2008  (  %)*

9,7 33,1 57,2
5,3 32,8 61,9

18,0 28,8 53,2
31,6 31,2 37,2

 (1990 .) 13,9 40,1 46,0
 (2008 .) 10,2 29,8 60,0

2,3 30,8 66,9
*  ISIC-3.

: Yearbook of Labour Statistics / ILO. Geneva: Internationa] Labour Office: Geneva. 2008.
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In article the pressing questions, concerning perfection of the mechanism of management by economy of region at the expense of
automation, change of the relation to the human capital, and, as consequence, employment models are considered.
The key words: mechanisms of management of region economy, increase of administrative potential, introduction of high technologies the
concept of economy based on knowledge
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Some infrastructure problems of the russian exportoriented grain farming logistic system are revealed in the article, the development
trend of its elements in modern conditions are also shown.
The key words: institutional infrastructure, logistic system, grain farming.
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The problems of perfecting of innovative production management system on the base of cluster approach are considered in this ar-
ticle. The general scheme of cluster infrastructure and the structure of the most preferable places of regional state support for its de-
velopment are proposed here.
The key words: innovative activity, innovative organizations, infrastructure of innovative activity, intensification, innovative process,
clusters.
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In this article a diverse ways to an analysis of a role of information communication technologies in a development of the economics
are discussed. It shows how a mechanism of information market works. There is the analysis of problems of forming and prospects of
the development of information communication technologies of Russian sector.
The key words: information communication, information market, informational-intellectual potential, information communication
technologies of Russian sector.
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.

 2010  397,9 . , -
 235,2 . ,  58%, 

66,5%,  56,8%,  9,7% . -
,  2000-2010 . 

52 .  11,6%, 
. 

. -
, . -

, , , ,  [3].
 – , 

 [2]. , 
: , . 

. , -
, -

,  (  1).
 1

-
-

, . , % -
 ( -

), .- , -
, -

2000 1213,1 532,9 43,9 70,9 751,3
2001 1817,0 810,3 44,6 62,0 1307,0
2002 2612,5 1168,6 44,7 72,6 1609,0
2003 3316,0 1550,5 46,8 82,8 1873,0
2004 4196,1 2117,4 50,5 99,3 2133,0
2005 5235,3 2801,5 53,5 113,9 2460,0
2006 6533,5 3631,2 55,6 121,2 2997,0
2007 8189,6 5032,4 61,4 144,2 3490,0
2008 10220,1 6550,0 64,1 157,6 4156,0
2009 10949,3 7067,4 64,6 153,0 4620,0
2010 12323,8 8234,2 66,8 172,3 4778,0
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 % 43,2 60,4 67,4 72,0 70,9 74,3 80,6 71,2 73,5
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, 235 280 - - 20 - 160 - -
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The article addresses the social problems of development of rural territories and the main directions of the state social support of
agriculture.
The key words: rural territories, agricultural population, social problems of village, the state support, social priorities.
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The process of adapting labour resources to new conditions was being shaped in the course of historical development. On this basis
the general regularity expressing correlation between the workforce and the stage of developing the public production was being
formed. The main aim of this article is to consider the essence of the regularity and the forms of its manifestation in order to use it in
practice to shift to the innovative way of development.
The key words: innovative economy, workforce, knowledge, education, intellect, public production.
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Since the early 2000 's studies pointed to the growing role of tourism in the economic development of countries and territories. At the
moment in most regions of Russia tourism of natural phenomenon has turned into the element of market system. This sector of the econ-
omy is growing on the base of the underlying mechanisms of market such as supply and demand. Special importance belongs to the
evaluation of the tourism industry at the regional level. Bryansk region belongs to the group of typical areas of Central Russia with the
typical problems of development of market relations in the sphere of tourism
The key words: travel companies; tourist product; market relations in tourism; competition in the tourist market
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Article reflects the maintenance of a category quality, modern requirements to quality of consumer goods, acts regulating relations of the
seller and the buyer cases in which it is possible to make a complaint to the seller concerning quality of consumer goods. Also article
contains the information on the organizations in territory of the Bryansk region in which it is possible to address, in a case if there are
claims to the goods.
The key words: Quality, the goods, the consumer, the seller, the manufacturer, claims, quality check.
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In article following problems of realization of the state housing policy in the Bryansk region reveal, connected wish use of an is ad-
ministrative-executive resource of bodies regional and the municipal authority, diversification of forms and methods of a regional
budgetary policy and system of economic-organizational regulation of the housing market.
The key words: the habitation market, state regulation, the housing policy, availability of habitation
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The paper considers the problem of coordinating the interests of regional economic entities within the existing institutional
framework for regional development. Compiled a matrix of contradictions of interests of the regional economy, proposed a scheme
for characterizing the interaction of economic and institutional interests in the region
The key words: Economic interests, institutes, the institutional approach, regional interests, participants of the regional market, inte-
raction of interests, the matrix approach.
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In state T.P. Makarovoy «Culture of management a personnel enterprise» the theoretical analysis of there basic going is presented
near a management: economic, organic and humanism.
An author accents attention on humanism approach in which a culture is expressed most brightly. Recommendations which are in-
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strumental in the increase of efficiency of management the personnel of enterprise are offered.
The key words: a management, culture of management, a personnel enterprise.
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In article is organized statistical analysis of gross regional product of the Bryansk area and chosenned factors influencing upon its
growing, is offered strategy is social-economic development the Bryansk area
The key word: Gross regional product, resource aspect of regional efficiency, extensive and intensive factors
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The household is one of the activity subject of the national economics. For cleaning up the tendencies of the development of house-
hold in modern conditions it’s genesis for the history of development of the human society is analysed in this article.
The key words: household, the evolution, the subject, the development, the economic subject, family.

1. . . . .14. .
4. 1932.

2. . 
 ( ). .: . 1974. 115 .

3. .  2- . . . 1991.
4. .. . . .. 1993.
5.  / . . -

. .: . 2003. 463 .
6. . . .: . 2001. 208 .
7. ., . . . 1980. 156 .
8. . . .1,2,3. – . . . 2- . .23,24,25 (  1,2).
9. . : . : . 1989. 223 .
10. . . .: . 1990. 267 .
11.  / . . , . , . 

. . .: . 1968.
12. / . . . .: . 1992. 145 .
13. . , / . . .

. 2- . .: . .23-14. www.gks.ru.

:
.- , -

 ( . ), ppesp@yandex.ru

 – 380/382

-
. 

, . -
.

: , , 

-
 “ ”.

, -
,  .  

,  ( -
, , .). 

, 
, ,

.
, , 

http://www.gks.ru.
mailto:ppesp@yandex.ru


3 (2011)110

 [1, .9]. 
, 

, , , , 
,  ( )

 ( ).
.  [2, .59]. 

, 
.

. , 
, ,  [3, .56].

,  ( )
. 

, -
 [4, .28]. 

.

,  [5, . 19]
 ( . , . . ) -

, , -
 [6, . 45]

. , 
, -

, ,  [7, .37].
 [8, .1] -

, 
.

. -
 [9, .7], -

.
, -

, -

 ( ) [10 , . 226].
, -

 ( ) . -
, , 

 – .
, , , -

, .  “ -
” , .

, -
. -

, : -
 “ ” 

, , -
.

 „ ” 
.

 „ ”, -
, -

, .
 ( ) -

, ,
 [11, . 385].

, , , , -
, .

, 
.

, 

. -
 ( ) [12]. -

, , -
, . 



111

-
 [13],  – .

: -
; ; -

; , , , , -
; , , ; , 

.
 „ ”, -

, -
, . 

, , 
. -

, , . 
, , -

 ( , 
.),  ( ),  ( -

, , ) .
: 

, , );  ( -
);  ( );  /  (

, );  ( ,
, , );  ( -

, , , .);  ( , , , ) .

,  ( , -
, , 

). -
,  – , 

 ( ), -
.

,
[13, .21]. 

, 
, , . -

, -
, 

.
 ( -

), , , . , 
. , , 

, :
, , ;

;
, -

;
.

.
, -

. 
.
, 

.

” ,  ( , -
, .) [15, . 12].

: , -
, , , -

, , , ,
 ( ) , -

.
, 

, , : ; ; -
; ,  (chartists); ; 

 (markettimers);  ( fficientmarketers); -



3 (2011)112

; [15].

, , 
: 

; 
;  ( , , , -

, ); 
; ; -

. 15 ; ;  (jointventure);
; ;

 ( , -
.); -

 ( ); -
;  ( ) -

 ( ) ; 
 ( ); -

; , ;
.

, 
, 

 „ ”.
, 

.

 ( , , RICS
, .) [16] 

 – 
, :  (MarketValue);  (FairValue);

 (Investment Value orworth);  (Special Value);
 (synergisticvalue).

 – , 
 1 –  (§ 3.1),  „  – 

,  ,  -
-

, , ,
”[17,c. 76].

 2 ( , ). 
, , : 

, , , ,
.

, ,
, 

.

The article presents a literature review and refinement of certain concepts in the field of business valuation, with an aim to assist special-
ists in this area to overcome existing differences. The author expresses his view on the diversity of the subject of business valuation, as
well as on the scope of potential targets of business assessment. A range of internationally recognized standards of value has been rec-
ommended as market and non-market bases for the evaluation of real and financial assets.
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This article contains information about peculiarities of management methods and forms of organization innovation of the agroindustrial
complex development. The author proposed and argued that the existing institutional mechanism innovation of the agroindustrial complex
development of two distinct functional elements: formation of «the points of innovation growth» and monitoring of innovation processes.
The key words: innovation, agriculture, management methods, organizational forms
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The author describes the theoretical bases of innovative development of housing municipal economy. The changes in institutional
bases of housing municipal economy functioning are given, their influence on innovative development of the given area from the
side of the property institute and state regulation institute is analyzed.
The key words: innovative development of housing municipal economy, property institute, state regulation institute, tariff regulation institute
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The article describes the educational model developed by the authors of formation of professional competence of graduates of the
university.

The key words: competence education, competence-based approach, professional competence.
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In the presented clause the innovative potential of insurance sector of Russia-skoj of Federation and possible ways of the problem
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Innovative activity of universities in modern aspect is considered.
The key words: university, innovative potential, development, region, innovative economy.
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Economic and social developments in the region have a single natural science foundation, their distinction is relative. It is known that
economic development has been the foundation for achieving particular social outcomes at all stages of development. However, in a
market economy increases the value of the feedback that means that the increase of economic efficiency is increasingly becoming
derivative of the social effectiveness, that is, the degree of social orientation of the economy.
The key words: The social state, social and business factors’ interrelation, society’s well-being.
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In present clause research of modern classification decisions concerning innovations and processes of their realization is offered. It is
allocated three theoretical approaches to typological innovations. It is offered criteria the analysis of conformity of approaches to a
problem of synthesis alternative administrative projections.
The key word: innovations, innovative process, an innovation, manufacture, marketing, selling.
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In the present work the scientific analysis of a condition of innovative sector of the Russian economy is offered. The regulations about
methodological principles of interrelation of national competitiveness are developed. Are allocated a number of the evolutionary factors
causing obsolescence of developed theoretical representations about processes of innovations in the industry.
The key word: innovations, competitiveness, a rating, development, model.
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5)  (8,34% ), .
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 ( , . .)

2008 2009 2010
41276,8 100,00% 38786,4 100,00% 44939,2 100,00%

:
27543,5 66,73% 29351,2 75,67% 32070,2 71,36%
19966,9 48,37% 20979,9 54,09% 23096,6 51,40%

, .: 7359,9 17,83% 8154,3 21,02% 8742,2 19,45%
, , , .: 4669,6 11,31% 4080,4 10,52% 4840,1 10,77%

3709,8 8,99% 3292 8,49% 3892,4 8,66%
959,8 2,33% 788,2 2,03% 947,7 2,11%

, 216,7 0,52% 217,0 0,56% 231,4 0,51%
10526,1 25,50% 7340,4 18,93% 10265,0 22,84%
9200,8 22,29% 8530,7 21,99% 9843,7 21,90%
1325,3 3,21% -1190,3 -3,07% 421,3 0,94%
3812,6 9,24% 2942,5 7,59% 3748,2 8,34%
12923,6 31,31% 10896,8 28,09% 13501,9 30,04%
9111,0 22,07% 7954,3 20,51% 9753,7 21,70%
-605,4 -1,47% -847,7 -2,19% -1144,2 -2,55%
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16 544,71 95,37% 15778,3 331
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The article considers the problems of Russia economic development, and suggests ways to solve these problems by means of the
innovative orientation of government procurement of goods, works and services.
The key words: gross domestic product, innovation, public procurement, promotion, economic growth.
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The scheme of innovation process,  as a complex social  and economical  system in which every component influences the others,  is
shown in the article. The scheme very well deals with a modern process methodology in the sphere of innovation, when its main
characteristic features are synergy and eclecticism.
The key-words: innovation, innovation process, socium, innovation noise, effect.
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The article deals with the problems of innovation in the aftermath of the global financial crisis, as well as its positive and negative
consequences, examines the historical experience of the implementation of innovations during the Great Depression in the U.S. and
slowdown in the global economy in the 70s. 20th century, the traditional concept of competition is analyzed, taking into account the
concept of "creative destruction", developed by famous Austrian economist Joseph Schumpeter.
The key words: innovation, global financial crisis, creative destruction.
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, , 
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 (  10 000  – bank_PPP) -
 ( inn_good, inn_exp, comp_tech_inn, comp_org_inn) 

 (2004 – 2009 .) .  2 
 2004  2009 .

 2

 (bank_PPP) 
(inn_good, inn_exp, comp_tech_inn, comp_org_inn)

t R2
a . 

: inn_good= a0+ a1* bank_PPP
a0 4,44 0,88 5,05 0,00 0,002a1 -0,92 2,32 -0,4 0,69

: inn_exp= a0+ a1* bank_PPP
a0 0,64 0,19 3,37 0,00 0,007a1 0,37 0,51 0,74 0,46

: comp_tech_inn = a0+ a1* bank_PPP
a0 6,99 0,77 9,11 0,00 0,000a1 0,31 2,18 0,14 0,89

: comp_org_inn = a0+ a1* bank_PPP
a0 17,74 1,46 12,18 0,00 0,008a1 3,18 3,86 0,82 0,41
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 3

(loans_GRP)  (inn_good, inn_exp, comp_tech_inn, comp_org_inn)
t R2

a . 
: inn_good= a0+ a1* loans_GRP

a0 1,80 0,88 2,05 0,04 0,112a1 0,09 0,03 3,09 0,00
: inn_exp= a0+ a1* loans_GRP

a0 0,18 0,18 1,00 0,32 0,147a1 0,03 0,01 3,72 0,00
: comp_tech_inn = a0+ a1* loans_GRP

a0 5,41 0,64 8,40 0,00 0,105a1 0,07 0,02 2,97 0,00
: comp_org_inn = a0+ a1* loans_GRP

a0 16,68 1,41 11,82 0,00 0,038a1 0,13 0,07 1,77 0,08
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The paper considers the problem of financing innovation. A study on the relationship level of development of banking systems and the level
of innovative development of Russian regions. The results showed indifference level of innovative development of the regions to institutional
quantitative characteristics of banking systems. At the same time, the operations of banks have a statistically significant correlation with the
level of innovation for regional development. Some aspects of banks' participation in the venture business considered.
The key words: innovation, finance, banking, venture capital
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In article the essence of the state innovative policy of agriculture is opened. A definite purpose and problems of the given policy, the
basic directions and principles of its realization. Important methods and forms of the state support of innovative activity of agriculture are
considered. Problems and prospects of development of an innovative policy in agrarian sector of the Bryansk region are considered.
The keywords: innovative activity, the state innovative policy, realization methods, the state support, the regional program.
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In this article the concept of investment strategy and portfolio, we consider the classification and characteristics of investment strategies.
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Development and support of small and medium-sized businesses, is one of the priorities of the state. In spite of this, small and medium-sized
businesses a number of final outstanding issues. The article established what the problem at the municipal level, hindering the development
of small and medium business.
The specifics of the interaction of local government representatives and representatives from carriers, small and medium businesses allowed to
come to a conclusion about the low competence of municipal authorities on issues related to supporting small and medium-sized businesses. In
this regard, the author offered recommendations of optimal interaction between representatives of municipal government and business.
The key words: small and medium business, enterprise municipality, municipal authority tsipalnaya, development, support, progressive
economy
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This article discusses the mechanism of public-private partnership in the management of innovation development of the region.
Marked features of the interaction of government and business, the potential risks for each of the parties of partnership, the
conditions for the functioning and responsibilities of the management structure of the innovative development of the region.
The key words: public-private partnerships, innovative development, the region control mechanism, the structure of innovation
development of the region.
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In article theoretical aspects and practical realization of process approach in the system of quality management in university are presented.
The key words: quality management, standards ISO of a series 9000, process approach, the educational process.
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The summary: in article the question on investment of the Khabarovsk edge on an example of tourist branch is considered multiplika-
tora the action analysis is presented to tourism branches, and also the statistics for last two years is resulted.
The key words: Economy, investments, the animator, foreign investments, development, branch, tourism.
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In article innovative activity as a necessary sign of progress of the industrial enterprise is considered. Expenses of the enter-
prises of the food-processing industry for realization of innovative activity are studied. The basic state programs in the field of
innovative activity are shined.
The keywords: innovations, management of innovative activity, the innovative policy, technological innovations, state regulation.
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In given article the information that all is wider applied information technology radically is reflected change an everyday life of mil-
lions people. They introduce changes not only in internal policy of Russia and the countries of the world most different in a level of
development, but also in relations between these countries, in a role which the international organizations play to world system, so-
cial movements, financial groups, the criminal organizations and separate persons. The theoretical judgement of modern international
relations without a role of new information technology becomes simply impossible.
The key words: information-communication technologies, «Group of eight», a global network, the international organizations, forma-
tion of "the electronic government», electronic trade, positions of the Okinavsky charter, the developed countries.
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Existing problems in public health sphere are allocated and classified in the article. Strategy of innovative development of sphere of
the public health, assuming improvement of quality and availability of population medical care is offered.
The key words: classification of problems of public health, strategic targets, innovative development,  quality and accessibility of
medical care, health of population.
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Expected to create innovative small business on the basis of the Bryansk State University in order to product a new biologically ac-
tive drug in powder from Bilar of drone larver. The life cycle of innovation powder Bilar includes phases of implementation, kom-
mertsialisation and become a traditional prodact.
The key words: innovation, innovative small enterprises, production, kommertsialisation
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Development of rural territories potential through the system of governmental support measures: on the materials of Bryansk region.
In the article the process separate elements of system of formation of interbudget relations between subjects of the RF and municipal
unions are discovered.
The Directions of improvements in formal approach to the calculation and distribution of financial help from the regional budget are
worked out in the frame of support measures in maintenance of local budgets balance.
The key words: Interbudget adjustment, deficit of budget, balance, social-economic indexes.
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The article concerns one of the most important categories of the modern innovative economy - the notion «innovation» itself. The evolu-
tion of this term during the XX century and at the modern level of economical science is studied. The points of view of Russian and for-
eign scientists are analized and resounded. The classification of innovations from the point of view of the practical usage is represented.
The key words: innovation, novelty, innovative process, technological innovations, non-technological innovations.
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Update issues and peculiarities of marketing research in the field of educational services in Russia has been considered. The role of
marketing in providing competitiveness of a higher educational institution has been defined. The research showed the lack of market-
ing in place in educational establishments does not stimulate either marketing research regarding satisfaction with educational results
or enhancing quality of education because great efforts, changes in outlooks and organizational restructuring are required.
The key words: marketing, education, marketing service.
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The aim of the state is to create a national innovative system which will connect science with the sphere of education and business. It
will logically lead to the process of commercialization of the results. While realizing this task higher educational establishments are
confronted with a number of problems.
This article deals with the analysis of some of these problems. And the author suggests the ways of their solving.
The key word: innovative activity, small innovative enterprise
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Innovation capacity of the enterprise is characterized by its readiness and ability to use innovative abilities; it includes resources,
abilities, means, stocks, which can be used by physical and legal bodies in the process of innovation development. The structure of
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innovation potential, each components of which characterizes the separate category of indicators and factors, capable to influence the
management of innovation process, is given in the article. One of these components is connected with the human capital, as it pos-
sesses the main role of innovative development.
The key words: innovations, human potential, innovative potential, management, theories of innovative development.
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In the article the problem of the formation of the innovative environment of municipalities is considered. The author has studied the
main features of the contemporary corporate culture development of local communities. The author defines gaps and barriers in the
transition to self-government of municipalities, provides the guidelines for optimizing the development of the innovative environ-
ment of local communities.
The key words: innovations, socio-economic development , local communities, corporate culture, self-government
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Currently, human capital becomes one of the key indicators of the success of the enterprise and the country as a whole, as a complex structu-
rally system object of socio-economic research. This article discusses the features of the formation of human capital, factors of development,
the need for investment. The study suggests a number of classifications and the groups of the factors that shape the human capital.
The key words: Human capital, human capital theory, human capital formation, investment in human capital, human capital management.
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The work emphasizes the strong points of small-scale innovative enterprises as well as the motives of innovative entrepreneurship.
The dynamics of specific weight of organizations carrying out innovative business is dealt with. The innovative business, the dynam-
ics of small-scale enterprises and the volume of innovative goods, jobs and services are analysed.  The barriers of the given industry
are specified and primary measures to improve the current situation are offered.
The key words: entrepreneurship, innovations, innovative entrepreneurship.
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The article contains directions for reforming of the educational system on the innovation basis. Improvement of the management of
the education system is the main task of modernization of the educational system.
The key words: methodological aspects, innovation activity, the reform of education, modernization, the efficiency of the management.
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The author proves the importance of small businesses as a priority of reforming and modernizing of the economy. Lack of the
scientific and technical policy in the regions is the main drawback which does allow to concentrate financial resources on the priority
areas. The new Russian business participates primarily in the short-term target funding of the innovative projects, not having a
permanent nature. The main ways to solve the problem of increasing the level of the innovativeness of the economy should be the
creation of a consortium of the leading research centers, universities, laboratories, private companies and small innovative regional
administration. State and municipal regulations and support of the innovative entrepreneurship should have a system complex
character.
The key words: enterprise activity, innovative potential, an is innovative-industrial complex, introduction of innovations, innovative
activity, the investment policy.
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The article attempts to assess the feasibility of managing the economy as a complex evolving system in a state of instability. In con-
sidering the mechanism of the evolutionary movement of the economy as a methodological basis of research the author uses a rela-
tively new trend in economic thought-uchnoy - the theory of evolutionary economics.
The key words: Evolutionary economics, a developing system, balance, instability, fluctuation, bifurcation, self-organization
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The article deals with the development and specific features of agrarian market functioning as the most important instrument of Stolypin
agrarian reform in the central Russian provinces. The author gives a detailed analysis of the activities of the real estate bank in this process.
The key words: agrarian modernization, agrarian market, land-utilization, peasant and noble land possession, farm yard, Peasant
real estate bank.
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The article is devoted to the methodological approaches to assess the competitiveness of the product and corporate image of the en-
terprise. The analysis of the approaches is carried out from the point of view of efficiency and the method of using in the evaluation
of the enterprise’s corporate image and competitiveness of the goods.
The key words: corporate image, the evaluation of the efficiency of image programs, marketing research, goodwill, the competitive-
ness of the goods, an estimation of goods’ competitiveness.
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This article deals with the taxation problems not only on the basis of traditional economic and law approaches, but also in social and
philosophical point of view. Some aspects of the tax emergence history are touched upon, the famous philosophers’ opinions on fiscal
problems are reflected. Present Russian taxation problems which lie in the social and philosophical field are detected with using an inte-
grated approach to the tax concept, the main ways of the further fiscal system improving are brought out.
The key words: Tax, legislation, tax policy, improving, social and philosophical point of view.
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The article considers the preparation of financial statements in accordance with the principle of fair assessment. Are the principles of
preparation of financial statements.
The key words: financial statements; the principle of equitable assessment.
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The article studies vital problems of development of land use in Bryansk region. The proposed metudology is intended to defermine
efhciency of land use in market conditions as well as land resources of agricultural enterprises in Bryansk region.
The key words: fertility, land kent, land value.
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Under the conditions of economic instability there is a real need for obtaining of reliable and reliable information about the liquidity and
solvency of organization, its possibility to create cash resources and their equivalents. Information about the sources of the entering of
cash resources and their use with the interpretation in the basic directions in the accounting period is accumulated in the report about the
motion of cash resources. In 2011 of organization they will form report on the new rules in accordance with [PBU] 23/2011.
The keywords: accounting, report about the motion of cash resources, cash resources, money equivalents, the flow of money.
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This article proposed a scheme for the formation of information about income and expenditure in baker's organizations from the defi-
nition of three main parts, covering different aspects of the model as a single complex processing and synthesis of information about
these objects Accounting
The key words: model, revenues, expenses, unit, accounting registers, the analytical accounts
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3  25038 18 000.00 RUR 19.11.2015
4  ( ) 35002 12 500.00 RUR 17.04.2014
5  34008 11 000.00 RUR 20.10.2011
6  34003 10 800.00 RUR 27.09.2014
7  34004 10 200.00 RUR 08.11.2012
8  34009 8 100.00 RUR 18.10.2014
9  34001 6 400.00 RUR 27.11.2014
10  34006 4 500.00 RUR 19.04.2011
11  34005 3 000.00 RUR 20.12.2012
12  34011 3 000.00 RUR 01.09.2013
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Skilful use of tools of a securities market allows local authorities to finance the most different expensive projects, including construction
and the maintenance of roads, schools, to provide economic development of region. Subfederal (municipal) bonds is one of possible
extra tools with which help local authorities can finance such projects. Bonds not only bring necessary means under the low interest, but
also allow to stretch repayment of the debt for all term of functioning of objects of an infrastructure.
The key words: loans of local authorities.
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Concept and subject matter as parts of finance market are considered in the article.
It`s given definition of world finance market and exchange house. It`s considered aspects and structure of segments of world finance
market. It`s shown infrastructural system of capital assets market, approximate organizational structure of exchange house, main
aims of exchange market, and also main differences between exchange market and market.
The ke  words: concept, subject matter of exchange market, parts of finance market.
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In article the system of the administrative account for the baking organizations is considered: position about the registration policy for the
accounting administrative account, process of formation of system of the administrative account
The key words: the administrative account; the cost price, administrative decisions.

1.  . : . 3- ., . .
.:  « », 2002. 360 .

2.  ., . . .: ,
2000. 224 .



257

3.  ., . -
. : .  « », 2000. 354 .

4.  .  // ,  4,  2005 .

. – , 
. , tkdtkd@yandex.ru.

 – 343.535

 ( )»: .

. 

 «
 ( )». 

, . 
, 

, . , 
, -

.
: , , , , .

, .  «
)» , , ,

-
. 

 « », « »  « ». -
, 

, -
, 

 ( ) . -
, , -

 «  ( )», ,  ,  -
, .

 – , -
-

 [1, .2].
 « »,  –

, , 
 – .

-
. « » - , 

 [1, .2].  « » - -
, -

 [1, .2].
,  – 

, , -
 «  ( )». 

, , -
. , . , 

, .
-

 ( )  2006-2010 . [2].
 «  ( )» 

, 
, . -

. -
, 

, , :
902 – ,  2006-2010 . -

, -
, ;

224 750 – ,  2006-2010 .
: 99,6 % 

mailto:tkdtkd@yandex.ru


 3 (2011)258

,  0,4 % 
.

, ,  2006
.  2010 ., :

1) -
;

2) , -
 «  ( )».

 – , -
. -

 – , 
, 

 «  ( )» -
.

 0,4% , , -
, , . , -

, -
, . 
, , . 

, , , . , -
 «  ( )» 

. -
, , -

 – , 
.

, . -
, . -

, , 
. 

, : «  – -
, …». , -

, 
. 

. , , 
.

 2008 -
, -

-
. 25  2011 -

 «  «
)» -
» [3]. -

. .
, 

:

.

.
.

.
 –

, , , 
.

.

.
 «

» [4] 
 ( ) 

, .
-



259

-
.  – 

, -
. , 

, -
. , -

 «  ( )» . 
-

 « ».  – 
. , 

. 
, .

, 
. , , 

, . , 
. , -

, . , 
 «  ( )»  – -

.

In the present article practice of application of procedure financial improvement within the limits of the Federal law «About an inconsis-
tency (bankruptcy)» is analysed. On the basis of the statistical information of the Supreme Arbitration Court of the Russian Federation
the estimation of effectiveness of norms of the legislation regulating process of financial improvement is given. It is revealed that actual-
ly the legislation on bankruptcy is directed on company liquidation, instead of on its improvement and on returning to usual activity. The
reasons of this orientation are established. Result of comparison of norms of the law, called to regulate procedure of financial improve-
ment at theoretical level, with results of application of this procedure in practice of a steel of the recommendation of the author which
purpose change of a current situation and increase in cases of restoration of solvency.
The key word: Financial improvement, inconsistency, solvency, bankruptcy, liquidation.
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Despite the fact that the Russian accounting principles (RPBU) built on the basis of international financial reporting standards (IFRS),
there are fundamental differences between them. This article contains a comparative analysis of the recognition, evaluation and account-
ing of the expenses in the Russian accounting analysis system and the international accounting standards.
The key words: Russian accounting standards, international accounting standards, accounting principles, expenses, assessment,
classification, financial reporting
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At the present stage of market innovations in calculation of expenses and incomes of future periods are constantly used in the system of
accounting. They make it possible to save the tax on property and bring accounting and taxation closer to each other.
The key words: charges, profits, assets, supplies, balance, periods.
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 2006-2013 .( )

2006

%
 

2007

%
 

2008

%
 

2009

%
 

2010

%
 2011

%
 2012

%
 2013

%
 

31220,0  34870,0  39480,0  44470,0
6278,9 23,3 7781,1 23,4 9275,9 22,5 7337,8 18,9 8303,8 17,4 8844,6 17,6 9503,5 17,0 10379,9 16,8
4284,8 15,9 5986,6 18,0 7570,9 18,4 9660,1 24,9 10115,0 22,7 10658,6 21,2 11237,9 20,1 12175,6 19,7

 (-)/
 (+) +1994,1  +1794,5  +1705,0  -2322,3  -1811,2  -1814,0  -1734,4  -1795,7

 2.
 2008-2010 .

2008 2009 2010

. % % .
. . % % .

. . % % .
.

6500253,5 18,6 100,0 7177955,9 18,2 100,0 7598817,2 17,1 100,0

- 
- -

- 
- 

- 
- , 
- 
- 

891389,7
955952,2

768109,0
656872,0
211518,3
56497,3

307516,6
77973,0

275086,8
2242500,1

2,6
2,7

2,2
1,9
0,6
0,2
0,9
0,2
0,8
6,4

13,7
14,7

11,8
10,1
3,3
0,9
4,7
1,2
4,2
34,5

970584,6
1053892,7

922631,7
730276,9
228602,5
79206,9

310501,0
66782,5

339984,4
2408792,1

2,5
2,7

2,3
1,8
0,6
0,2
0,8
0,2
0,9
6,1

13,5
14,7

12,9
10,2
3,2
1,1
4,3
0,9
4,7
33,6

1029585,5
1184446,8

999140,4
482060,1
268915,5
71016,4

339442,4
64174,0

375027,1
2709808,8

2,3
2,7

2,2
1,1
0,6
0,2
0,8
0,1
0,8
6,1

13,5
15,6

13,1
6,3
3,5
0,9
4,5
0,8
4,9
35,7
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 = 60+45=105.
 = 0,85+0,75(140-105) = 27,1.

,  = 680/105 = 6,48.
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For present-day day, one of the most actual that in sphere state finance -  budgetary process, which expects efficient
and rational use the budgetary funds at development of the strategic state programs not only, but also under their realization budgeta-
ry process participant in the first place.
The key word: Reformirovanie, rational use, budgetary process, efficiency.
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In given article is presented author's model of the variant management account, which capable to reconstruct its methdological base,
depending on influences upon it internal and external economic factor. The Described architecture of the variant management account on
component element of the models, reveal, open mechanism of their interaction on the base organization agrarian and industrial complex.
The key words: modeling business-processes, management account, agrarian and industrial complex, OLAP-technologies, multiva-
riate management reporting, balanced system of the factors.
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In modern condition of the management, under high market competition, enterprise necessary to realize the optimization of the organizing
structures, carefully selecting their elements for possible activation  effect from their interactions. In given to article, is
revealled author's structured scheme of the management account, promoting origin to efficient synergy.
The key words: synergy, management account, organizing structure, sinergeticheskiy effect, informal relationship, cost-performance.
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On formation of financial result of the organization essential influence is rendered by a salary. In a plane of reforming of a salary there is also
a problem of the accounting standards representing standard indicators of a standard of living and social development and used as target
reference points in practice of the government by processes of economic and social development.
The key words: a salary, the international standards of the account and the financial reporting, the fair cost, the discounted income, profit (loss).
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Not financial social reporting is enough new corporate practice in Russia and abroad. In article the fragment developed by the author of
the concept of not financial social reporting, including the maintenance, principles, criteria of drawing up of the reporting is presented
Keywords: not financial social reporting, social responsibility, base indicators of productivity, a sustainable development, discretio-
nary responsibility
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The article is actual for subjects of small-scale business because it has lawful ways of reduction of taxes and insurance instalments to off-
budget funds. The outsourcing is main method of legal minimisation of obligatory payments. Simultaneously it has an other economic
gains for small enterprises.
The key words: outsourcing, base profitableness, small enterprise, tax optimisation, physical indicator.
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 - -
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;
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 « », -
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 2
 « » ( . .) (  1)

1 65752
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4 10450
5 3410
6 45
7 5
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9 94812
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=
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_

 = WACC * IC
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10 55367
11  ( ) 12540
12 67907
13 10
14 10
15 1320
16 25575
17 -
18 26895
19 94812

 3 .
 « » ( . .)( .2)

1 70060
2 , , , (59142)
3  ( ) 10918
4 (160)
5  ( ) 10758
6 (2151,6)
7 8606,4

 1. .
 « » 

:  2013 .  45 % (  101587 .); 
 120 . .;  2010 .; 
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, . . -

 2011 .  3 500 . .  1500 . .  2012  2013 .
 2. .
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 – .
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 – ;  – -
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;  – ;  – ; 0 – -
 ( ) ;  – .

 « »  2011 . ( . 4).
 4

 « »  2011 . ( .)

1 67907 .12 ( .1)
2 70060 .1 ( .2)
3  ( .) 120
4 , % 12,28 . 7 ( .2) / . 1 ( .2)  100
5 , % 39,62 .14 + . 18) / .12 ( .1)  100
6 , % 73,89 .1 ( .2) / .19 ( .1)  100
7  2011 0,143 0,143
8  2011 . 1 80078,6 0  (1 + ) = 49060  (1 + 0,143)
*  = 0.

 2012 . (  5).
 5 .

 « »  2012 .

1 77617,7 .12 ( .1)  (1 +  (  2011 .))
2 80078,6 .1 ( .2)  (1 +  (  2011 .))
3  ( .) 120
4 , % 12,28 . 7 ( .2) / . 1 ( .2)  100
5 , % 39,62 .14 + . 18) / .12 ( .1)  100
6 , %  73,894 .1 ( .2) / .19 ( .1)  100
7  2012 . 0,144 0,144
8  2012 . 1 91610 0  (1 + ) = 80078,6  (1 + 0,144)
*  = 0
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 6
 « »  2010-2013 . ( . .)

2010 . 2011 . 2012 . 2013 .
1 0,143 0,144 0,144
2 70060 80078,6 91610 104802
3 67907 77617,7 88794,6 101581
4 3500 1500 1500
5 800 500 500

 3. .
-

 (  7).
 7

 « » 
 2010  2013 .) ( . .)

2010 . 2011 . 2012 . 2013 .

1 - 65752
69252

(65752 +
3500)

70752
(69252 +

1500)

72252
(70752 +

1500)

 2010 . + 

2 15150 15150 15150 15150 , 

3 80902 84402 85902 87402 .1 + .2
4 10450 23968 38073 54425 .5 - .3
5 94812 108370 123975 141827  ( )/  ( ) =

.1 ( .2) / .6 ( .4)

6 55367 55367 55367 55367 
7 12540 22250,7 33427,6 46214 .8 – .6
8 67907 77617,7 88794,6 101581 .3 ( .6)
9 - 10 810
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1310

(810 + 500)
1810

(1310 + 500)
 2010 . + -

10 - 10 810 1310 1810

…
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 (  8-9).
 8
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 2010 . %  2011 .

1 65752 69252
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3 80902 84402
4 10450 14,92 11948
5 3410 4,867 3897
6 45 8117,4 ( .8 – .7 - .5 – .4)
7 5 0,007 5,6
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9 94812 108370

10 55367 55367
11  ( ) 12540 22250,7
12 67907 77617,7
13 10 810
14 10 810
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In this article a possibility of using an index of EVA for a purpose of strategic management accounting. An algorithm of calculating
of EVA with extracting some controlled data during operative activity is studied. The process of integrating EVA with a system of the
Balanced Scorecard is dealt and the methods of defining strategic meanings of EVA in a frame of a financial aspect of this system is
offered. This system allows to take into account all financial indices for taking a effective management decisions.
The key words: strategic management accounting, Economic Value Added, The Balanced Scorecard
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The article discusses: the features and benefits of venture financing, the steps of creating venture capital funds in Russia, as well as
basic problems of development of venture financing in the Bryansk region.
The key words: venture capital, venture capital funds, venture capitalist.
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,  (1), .

, -
. , pt

, wt  t  t-1:
pt = (wt + wt-1)/2 (2)

, , -
, yt, :

wt = (wt-1 + Etwt+1)/2 + yt (3)
 wt  (1), 

pt = (pt-1 + Etpt+1)/2 + ( /2)(yt + yt-1). (4)
, , -

. , t = pt pt-1, -
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 (4) :
t = Et t+1 + yt. (5)

.  1995 .
. -

:
t = Tt + (1- ) Nt, (6)

zt = 1( Nt - t) + 2( Nt - Tt), (7)
Tt = t* + t, (8)
t = Et-1 t, (9)

 (6) t ,  -
, Tt Nt.  (7) -

 zt  « » t

. ,  (8), t* 
t.  (9) 

,  Et-1 t,  Et-1 – 
t-1. , , .

, 
,  « » . , -

:
t = ( t-1 - t-1*) + xt, (10)

 xt - ,  N (0, 2)  
, , . -

 (10), -
, , 0 <  < 1.

.
, 

.

This work is aimed at the study of the state of regional financial system in the Russian Federation and revealing their influence on the
investment processes (investments in the real sector of economy) in the world. The author analyzed main characteristics of regional
financial markets and of world financial markets
The key words: financial market, financial market modeling, taregetirovanie, inflation, integration.
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The globalisation of all system of the international relations is the basic line of functioning of the world economy. Trends of globali-
zation in the sphere of foreign economic activities of the economy affected the system of accounting and reporting and have put be-
fore accounting foreign economic activity of organizations new tasks.
The key words: the globalization of the economy; integration; external economic activity; International Accounting Standards;
standardization of accounting.
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2009 . 2010 . 2011 . 2009 . 2010 . 2011 .
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 2
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2009 . 2010 . 2011 .
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, % 159,2 62,8 107,0
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 3
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.

 « » 
.  90 % 

.
 (100% ) 

. 
.

, , 
),  “ ” , 

, , -
-

. -
. 

 ( ) .
:

- 
;

- -
;

- -
-

, .

The financial aspects of the mechanism of inter-budgetary relations between the subject of Russia (Bryansk region) and local gov-
ernment municipalities are considered in this publication. The authors assess the volumes of financial support for urban and rural
areas from the regional budget, and the direction of improvement of balance of the budgetary provision of the municipalities (muni-
cipalities, urban districts, urban and rural settlements) on the regional level are worked out by them. The differentiation of the munic-
ipal districts (urban districts) in terms of budgetary provision is analyzed; proposals to reduce the gap of calculated budget security
areas are worked out. The article substantiates the need of application of the mechanism of balance of the local budgets.
The key words: Intergovernmental relations, balance of the budgetary provision, the mechanism of the financial support, balance of
the local budgets.

.- , , 
. .

. – . .



303

 657-42

. 

. 
,  2011 . , 

. 
.

: - , , 
, , 

, 
, .

-
, 

. .
 24.12.2010  186 -

. -
,  ( ),  40 . 

 18/02 ( .  1 .  256 .  1 .  257 ).  ,
. [1]

.
,   186 ,  I   2011 -

, , 
 I  2011 ? -

 I  2011 -
,  01.01.2011, 
,  2011 , , -

) ,   I   2011
.

.  01.02 
01.03 . 

-
. , -

, , , -
. 

,  20 000 .  40 000 .,  1 
2011 , .

. -
-

.  .   « »
. , -

, , .
. 

, , , 
, .

 2011 
, 

. 
 45 « » (  « -

»). -
, .

, , 
.  ( ) 

, , , -
, .

 01.01.2011 , , 
. , 

, 
.[1]

, , 
,  -

, 
 01 . 

, .



 3 (2011)304

, -
.  1  2011 . [2]

-
. . 

 8  258 , -
, -

. -
.

.  425 -
. , 

, 
 ( . 2 . 233 ). -

 - . 
, -

 ( . 551 ).

 ( . 3 . 2  21.07.1997  122- ).
,

. -
, 

 ( . 1 . 556 ). 
.

 ( ) 
 ( . 12 « »  9/99 « »). 

,
 (  91) 

. 
-

. [2]
, , -

 01 « »: 
, ? 

-
.  19  10/99, -

 ( -
).

,  4  6/01 « ». 
, 

. , -
, , 

, . 
, 

, -
 ( -1 ). , 

, .
-

 45 « » (  « -
»). 

,  45. , -
, 

-1  ( , .) -
.  « » 

. , 
. , .

,  - 
? , , -

 ( .1 . 374 ).
, 

-
. , . 

 45, 
. ,  45, -

,  ,  ,  .  
, -



305

-
.

, , . -
 4  6/01, 

. , 
 ( .1 . 374 ). 

, , .
,  1  256 , 

.  ,  
 ( . 2 . 233 ).

In this paper the main points made innovations in accounting for fixed assets. With real estate transactions committed since 2011. For
sellers of real estate tax must take into account the risks arising from the transaction. In order to reduce tax risk, it makes sense to
approximate the date of the act of transfer and acceptance of the property as close as possible to the date of state registration of the
transaction and obtain extracts from the Unified State Register of change of ownership of the object.
The key words: The act of reception and transmission assets, the state registration of property rights, property tax, fixed assets, ac-
counting for the seller and buyer.
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This article discusses the concept and nature of mutual funds as part of the financial market. The definition of the concept of mutual
funds. The structure of mutual funds on economic substance, as well as the rules of the organization and interaction with sharehold-
ers. Shows a list of the assets specified in the legislation, which may be the property funds.
The key word: concept, the essence of mutual funds, the structure of the stock market.
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The article generalizes and discusses the experience of some developed countries in the sphere of state regulation of production and
turnover of alcohol and determines the ability of it’s application in the domestic market in conditions of further state monopolization
of alcohol production and turnover. It identifies effective methods of industry’s regulation which contribute to achievement of opti-
mum performance. It shows features of social-responsible approach to forming of the alcohol market, expressed in balancing the
interests of the state, manufacturers, retailers and consumers. On basis of analysis of foreign systems of administration of the area,
measures of improving the work of the domestic alcoholic beverage market are proposed.
The key words: alcohol beverage market, foreign experience, upgrade of management, monopoly.
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The article presents analysis of the economic state and dynamism of land use by agricultural enterprises in the Bryansk region. It
records a classification of agroinnovations. It shows the role of innovation activity in raising effectiveness of agricultural production.
The key-words: profit, subsidy, onnovation, classification of innovations, outcome of innovation activity, profitability.
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In article it is offered and is proved the definition of innovative high school, objective preconditions of reforming of innovative high
school management system are analyzed. It is also noticed that using of information systems allows not only to raise management
efficiency at the expense of automation of various spheres of activity, but also to lift management culture of innovative high school
on modern level. Definition of objects of innovations has defined the problem of innovative high school management by defining the
purpose reference points which include the concept of competitiveness and quality of educational activity.
The key words: Innovative high school, management of innovations, quality and competitiveness of education.
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The article concerns the factors, influencing on individual income tax entering into municipal budget, taking Bryansk city as an example.
The article graphically demonstrates a quota of this tax in the structure of region budget revenues in 2008-2010. There was conducted the
analysis of such factors, that influence on individual income tax entering into the regional center budget, as: a number of able-bodied
citizens, economic situation in the largest city enterprises, a level of average wage, standards of assignments to Bryansk city budget from
federal, regional taxes and the taxes, that are covered by special tax regimes and passed in the regional budget, according with taxes and
charges legislation. The author of the article puts emphasis upon the risk, connecting with dotations substitution for fiscal capacity equa-
lization with additional assignments standards into Bryansk city budget from individual income tax. Basing on the factors analysis the
author remarks that revenues from individual income tax into the regional and Bryansk city budget won’t decrease next years.
The key words: individual income tax, revenues, budget, risks, dotations.

1. :  31  1998  145-  //  « »
2. :  31  1998  N 146-  //  « »
3. :  30  2001  N 197-  //  « »
4.  :   19   2000   82-  //  

»
5.

, , 
, 

:  10  2006  80-  //  « »
6.  2009  2010  2011 : 

01.12.2008  106-  //  « »
7.  2010  2011  2012 : 

10.12.2009  110-  //  « »
8.  // www.admin.bryansk.ru [  12.04.2011 ]
9. : www.fin.brl.ru
10.
: http://bryansk.gks.ru

11. .   //
. 2008  5. .14

12. ., . 
 // . 2008.  8. .11

. ( ) – .
,  « ».

http://www.admin.bryansk.ru
http://www.fin.brl.ru
http://bryansk.gks.ru


321

 – 333

. . .,

  . 
-

.
: , , ,

.

, -
, , , -

. , , 
. , , -

. , 
. : 1) -

; 2) , -
; 3) .

-
, . -

: 1) ; 2) ; 3) -
 ( ); 4)  ( ) . 

, ,
, . -

,  (  1).
 1

1.

. , -
, , , . -

, , .

2.

, 
, . , 

, -
. -

, .

3.
, . , -

, 
.

. -
, 

, , .  PR 
, 60% , -

. , 
, .

, -
. -

: 1) ; 2) « »; 3)
, ; 4) .

, 
, , 

. . 
, -

. -
, , . 

, , , 
.  (  « -

»). , 
 « , -

»,  – « , ».
, -

, .  - 
, , , 

, , , , 
. -



 3 (2011)322

, , -
, , , , , -

. , , , -
. , , 

, .
 ( ) : 1)

; 2) ; 3) . 
 ( ) 

. , ,
 26 « »,

44 « » . , 
,  97

». 
, , .

:
=  * , (1)

- ;
 - .

 ( , -
), , 
. , 

, 
, . -

. , . 39 
. , -

, . , -
, , -

.
 - -

. -
:

 = . + . + , (2)
 - ;

. . - , . -
, 

- .
 - .

:
. = . + . + , (3)

. - : , , -
, , ;

. - : ;
 - , .

., . :
 = (  * ) / 100 - (U  + U ) (4)

 - , ;
- , % ;

U  - ;
U  -

5

: , , , , , . .
, . , .- . 

7  1791 .,  1 : « -
». ,  «

»  « ».
,  100  ( . . ,

)  2-3 -
,  10 

. .
 « ». » - 

 (goodwill . – « »,  – « -
»). : « , , 

, , , , , ,
.». , 

5  = .



323

, , -
. . 150 .

: ; -
; ; ; -

; ; ; ;
; ; . , 

. , . -
 –  Ford  Jaguar  1 . 600 . .,  1

. .  - . 
-

».  « -
-

» .
 19  ( ) -

».
, -

,  ,
, -

. 
, . 

, ,  ( -
) ,  ( ).

 ( -
), , 

. , , 
,  ( ) , 

. , ,
,  ( , , 
). , , 

.
, , -

. , , , -
.

1. , , , -
. , 

, , , -
, . , -

.
2.  19 , 
. , . -

, . 
, , , , -

, .  .
, , 

, .
, , 

, . , , 
. -

.

The article is devoted to the methodological approaches to assess the competitiveness of the product and corporate image of the en-
terprise. The analysis of the approaches is carried out from the point of view of efficiency and the method of using in the evaluation
of the enterprise’s corporate image and competitiveness of the goods.
The key words: corporate image, the evaluation of the efficiency of image programs, marketing research, goodwill, the competitive-
ness of the goods, an estimation of goods’ competitiveness.
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In article the pressing questions, concerning perfection of system of territorial administration of regions, management in resource poten-
tial of region by means of influence on development and realization of material and non-material possibilities of territory, development
and maintenance of services for the population are considered.
The key words: system of territorial administration of region, resource potential, formation of the state services for the population.
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